
LIBRARIES OF WASHINGTON STATE  

 

How to Write a Media Pitch  
 
 

• Capture the reporter’s attention.  
o Know that you’re competing for their attention – reporters gets hundreds 

of e-mails, phone calls and press releases every day. 
o Attention grabbers include an interesting fact or humorous element – 

something out of the ordinary that might surprise them.  
o An attention grabber might center around a controversy or issue with two 

different sides. 
o Think about what a headline for the story might be – it’s a good way to 

brainstorm how you might capture a reporter’s attention. 
o Include your attention grabber in the first one or two sentences of the 

pitch. 
 

• Be concise. 
o Written pitches should be short and sweet – 250 words is a good length 
o You can follow up with more detailed information once you have the 

reporter engaged and interested.  
 

• Be sure to include the journalistic story elements in your pitch. 
o Who?, what?, where?, when?, why?, how? 
o Call out any timely element that will cause the reporter to want to do the 

story now vs. later. 
 

• State why you think this reporter should write this story and why his/her 
readers should care about it. 

 
• Written pitches can be sent via e-mail or the information can be used for a 

conversation with a reporter. 
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