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for Outstanding Service and Commitment


Outstanding Event, Fundraiser, or Marketing Campaign  Award
Scoring Criteria

This award recognizes a local coordinator and his/her team of CFD volunteers for an event, fundraiser, or campaign that educated and inspired employees to give through the CFD. 

To submit a nomination for this award please complete this form and email it to cfd.tcsc@gmail.com no later than January 8, 2015, with a picture(s) of this person or team in action.

	Nominee Information – Local Coordinator/Event Leader

	Name	
[bookmark: Text1]     
	Agency	
[bookmark: Text2]     

	Phone
     
	Mailing Address/Mail Stop
     

	Email	
     
	Office Located in Thurston County?
[bookmark: Check1]|_| Yes            |_| No

	
	

	Your Information 
	Team’s Campaign Leader

	Name	
     
	Name
     

	Email	
     
	Email
     

	Phone	
     
	Phone
     




	Team Members

	Name
	County of Office
	Email

	     
	     
	     

	     
	     
	     

	     
	     
	     

	     
	     
	     

	     
	     
	     

	     
	     
	     

	     
	     
	     

	     
	     
	     

	     
	     
	     

	     
	     
	     

	     
	     
	     





	How This event, fundraiser, or campaign
contributed to giving through the CFD

	Marketing (check one answer)

	1. This event, fundraiser, or campaign was well-advertised. 
	|_| Yes 
	|_| No
	
	


2. Marketing included education about, or opportunities to contribute to, payroll donations.
	|_| Very often
	|_| Often
	|_| Sometimes
	|_| Unknown


3. The flyers, emails, and other marketing materials were professional, attractive, and enticed employees to participate.
	|_| Very true
	|_| Somewhat true
	|_| Not true
	|_| Unknown




	Demonstrated the qualities of a successful team (check one answer)

	1. Each team member contributed positively to the team. 
	|_| Very often                
	|_| Often
	|_| Sometimes
	|_| Unknown


2. Team members communicated the goals of the event/campaign to the agency or event participants. 
	|_| Very often                
	|_| Often
	|_| Sometimes
	|_| Unknown


3. Employees look forward to participating in this team’s events.
	|_| Very often                
	|_| Often
	|_| Sometimes
	|_| Unknown


4. Recognized volunteers?	  |_| Yes	 |_| No 
a. Please briefly explain how.      

	Educated others about the charity or CFD campaign (check one answer)

	1. Sought out new opportunities to learn about CFD. 
	|_| Very often                
	|_| Often
	|_| Sometimes
	|_| Unknown


2. Answered questions about CFD and how charities benefit from CFD campaigns.
	|_| Very often                
	|_| Often
	|_| Sometimes
	|_| Unknown




	Motivated and inspired others about the charity or CFD campaign (check one answer)

	1. Encouraged others to volunteer for charities or CFD campaigns. 
	|_| Very often                
	|_| Often
	|_| Sometimes
	|_| Unknown


2. Helped increase awareness about the charity of CFD campaign to the public or staff.
	|_| Very often                
	|_| Often
	|_| Sometimes
	|_| Unknown


3. Led by example by being positive and excited about the charity or CFD campaign.
	|_| Very often                
	|_| Often
	|_| Sometimes
	|_| Unknown


4. Helped the CFD campaign reach or exceed its goals? 
	|_| Yes        	|_| No 
b. Please briefly explain how.      
5. Increased the percentage of employees asked to contribute to the CFD compared to previous years?       
	|_| Yes    	|_| No	|_| Unknown


	Please provide a description or example of why you nominated this team. 
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